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Instructions to the: _ ndtgﬁfés

1) Algi sttq@vre compulsory.

e sumzﬁle assumptions whenver necssary.
(S
Q1) Solve aib' Five of the following: (2 marks each).}‘ [ 10]
a) State the concept of Differentiated pricing. .\,
b) Define Unsought goods. Ny &
¢) Memorize the concept of Omm’“oham\ef?ptlons

d) Maggiinstant noodles are ar@mp%%f

i)  Shopping products QQ (\//

3 Al que’kuons carry equal marks.

Oy

ii)  Speciality produ Nie
i) Convenience @cts\’;&o
iv) Unsought produtts

e) Whichofthe followmgxl)ian example of psychological pricing? %‘O
i)  Pricing a burger'dtRs. 99 instead of Rs. 100 ’\:“;“
i)  Offering bulk discounts N {,3 ‘

iii) Charging different prices in different countrie@ Ry
iv) Selling smartphones at the same price everywhs : (\QS"
f)  State the concept of Marketing Audit. v
g) Which of the following best describes phygi etalhﬁg'?
i) A mix of Physical and Digital shoppi peng rices.

i) A business that only sells throu 1
iii) A store that doesn’t allow digital pe eq}}.
h) State the concept of product mix. ’::)
N RIO.
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02) Solve any T\;B'} n}' the following: (5 marks each) [10]

a) Differentiate between show-rooming and Webrooming.

S, bLQTf_@_IEnﬂate between consumer products and Industrial products
c) Explain three types of pricin@éthods used in online marketing.
N O
03) Answer any one Q}\} (o [10]
N N\

a) An optical s(;fé W % like to launch a new product line of spectacles
targeted ds X@th of India. Determine suitable channels of distribution
used by.the company.

b) Detefrr ghg;’ﬁroduct mix of a leading FMCG company offering various
to

products across India.
Y »
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04) Answer a@’one ~O [10]

a) “Th?synergy created by a well-integrated rp&fceting communication
program is greater than the sum oftits ind@dual parts”. Analyse this
statement in context to Electric V; @)es iridustry.

b) Analyse the product mix of ‘NeStle’ in @%n consumer products market.
' >
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new-line of “Eco- y Anjenity Products”. Design a marketing plan
for this new product li e.,lgla](e suitable assumptions.

b) You are appointed asﬁ.;k Marketing Manager for a newly laur‘mj?ed
“Playzwin.com”, an.online gaming service offering various_‘?p’orts

categories. Explore and suggest suitable pricing strategd'ﬁ\fpr thefé?)inpany.

05) Answer any one § v [10]
a) A well-established ch? of “B\ﬁitique Hotels” is planning to launch a
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